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CAMPAIGN PROGRESS

2019 Highlights

During this season of giving, we want to celebrate the exceptional generosity that
has enabled The Campaign for Drexel to make major strides in 2019. Thanks to you
and your fellow supporters, we're ending the year on the brink of a major milestone
- almost $600 million toward our $750 million goal.

This includes more than:

$117 million for scholarships and co-ops
$31 million for innovative learning spaces
$28 million for endowed professorships and chairs

$29 million for civic engagement initiatives
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$13 million in unrestricted support

Campaign progress has been fueled by significant gifts by leading donors, such as
the $1 million recently committed by the Wilbur C. and Betty Lea Henderson
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Foundation to fund scholarships for students in the LeBow College of Business’ Real
Estate Management and Development program.

The Campaign’s impact is also driven by gifts of every amount from donors who
come together to make a positive difference through Drexel. During our Giving
Tuesday campaign on December 3, 250 donors gave $14,259 to the Alumni Turkey
Project and St. Christopher's Hunger-free Healthcare Center - two Drexel initiatives
that tackle food insecurity. The Alumni Turkey Project is having a banner year
overall. More than 1,000 donors have given in excess of $70,000 to provide holiday
meals to more than 2,000 Philadelphia families who couldn’t otherwise afford it.
And about 180 volunteers participated in experiences related to the Turkey Project,
including stuffing bags of canned foods, making cards for patients of St.
Christopher’s Hospital for Children and distributing holiday meals.

In the new year, you can expect many more opportunities to keep the Campaign’s
momentum going, like attending a Drexel InSites event, participating in our Day of
Giving, and celebrating the 100th Anniversary of Co-op.

Until then, thank you again for your support, and best wishes for a wonderful
holiday season.

Keep track of our rising
total and notable gifts

SPOTLIGHT ON CO-OP

Co-ops That Fashion the Future

Some of the most cutting-edge co-op opportunities are
right here at Drexel with our pioneering research
centers. At our Center for Functional Fabrics, Carly

Kandler '19 and Keith Taylor 19 gained hands-on

experience working with fabrics that integrate
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Photo courtesy of the technology to sense, communicate, and generate and

store energy.

Read the story o

Center for Functional
Fabrics.

Learn more about how donor investment shapes the future of co-op or make a gift to

create co-op opportunities today.
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YOUR IMPACT IN ACTION

L4 THE FUTURE IS
A'PLACE WE MAKE.
THE CAMPAIGN FOR DREXEL

This is what happens
when you give.

Drexel.edu/Yourlmpact

We recently launched a website that showcases some of the breakthroughs,
innovations and life-changing opportunities made possible by you and your fellow

donors.

Check out the stories,
videos and images

future.drexel.edu #TogetherWeMake 215.895.2612
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